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O P E N  R O A D  M E D I A  K I T

Over 
90% brand 
awareness

Canstar  
Most Satisfied 

Customers  
2021-2024^

Brand NPS 
+42

4.6/5  
Apple app  

store rating+

*Roy Morgan June 2025 
+Out of 96K+ total ratings
^Source: Canstar Award for most satisfied customers - NSW Roadside 2021-24

Australia’s most read and trusted voice 
for travel and motoring*  



O P E N  R O A D  M E D I A  K I T

Total audience
3,767,000

*Source: Roy Morgan June 2025

186K Facebook 

29,200 Instagram  
(19,000 @mynrma Instagram, 
10,300 @NRMA Open Road) 

1,200 Tiktok  

6,600 on X 

8,000 on YouTube  

1,236,000*

magazine readership

1,200,000 
active users per month

1,100,000 
email subscribers  

231,000+ 
social followers



O P E N  R O A D  M E D I A  K I T

Our mission is to create content that doesn’t just inform — it keeps the 
country moving by connecting people and places. Our award-winning 
team of journalists and expert contributors delivers intelligent, accessible 
reporting across the key pillars of Road, Travel, Rewards, and Community. 
From authoritative car reviews and safety insights to unforgettable Aussie 
getaways and meaningful community features, we create stories with 
purpose — and our readers respond with loyalty and engagement.

Open Road is also proudly shaped by its audience. Our Letters to the 
Editor, Reader’s Rides, and member-powered Travel Guides are proof that 
our readers don’t just read Open Road — they help build it. This two-way 
relationship fosters trust, authenticity and high levels of engagement, 
making Open Road a compelling environment for brands to be seen, 
heard, and acted upon.

Open Road is more than a magazine — it offers a multi-channel platform 
across web, email, app and print that combines premium storytelling, 
credible journalism, and a highly engaged audience who values quality 
and relevance. We’re excited to work with advertisers who want to connect 
with Australians in a way that feels valuable, real, and impactful.

Let’s drive something great together.

Open Road is one of Australia’s oldest and most respected 
media brands, trusted by over 3.4 million NRMA members 
and powered by a unique blend of high-quality journalism 
and real stories from real Australians.

EDITOR’S VISION

ALEX INWOOD



O P E N  R O A D  M E D I A  K I T

Our content is created by influential, award-winning journalists with decades of experience.

MEET OUR EXPERTS  

KRIS ASHTON
Associate Editor

ALEX INWOOD
Managing Editor

TIM POMROY
Senior Road Tester

LIAM MURPHY
Motoring Journalist

SAM CHARLWOOD  
Motoring and  
Travel Journalist

BRIDIE SCHMIDT
EV Hub Editor



O P E N  R O A D  M E D I A  K I T

OUR AUTOMOTIVE AUDIENCE

members like to stay up to 
date with ways to maintain 
and take care of their vehicle.4 in 5

looking to purchase  
a new vehicle versus  
40% a used vehicle.60% 

members intend to 
buy a car within the 
next 12 months.1 in 3



O P E N  R O A D  M E D I A  K I T

We know Australian roads 
Our journey began in 1920, when horse and cart still ruled the roads and cars were 

just beginning to make their mark. But the roads weren’t quite ready. 

A group of passionate citizens came together to form the NRMA, determined to push 
for safer, better roads. Since then we’ve grown to support Australians through every 
step of their motoring journey, from roadside assistance and car batteries to driver 

training, EV charging and car hire. And while the way we move may continue to 
evolve and change, one thing that won’t is advocating on behalf of our members.

As a modern mutual, we’re purpose-made to serve.

176
SIXT locations in Australia 

providing over 19,000 vehicles  

85+
EV charging stations  

across Australia

145,000+
car batteries  

recycled in FY24

16,000
driver training lessons 

delivered in FY24

$1.3 billion+
secured in regional  

road funding

1.5 million+
calls for roadside assistance  

in FY24

$1.6 million+
vehicles with  

NRMA Roadside Assistance



O P E N  R O A D  M E D I A  K I T

OUR TRAVEL AUDIENCE

of readers like to 
holiday where they 
can see nature

75% 

1 in 2 Open Road readers 
took a day trip in a car 
in the last 3 months* 86% 

of readers say ‘For me, 
travel is an opportunity for 
discovery and adventure’

985,000  

Open Road readers travelled  
for a holiday in the last 12 months*

*Source: Roy Morgan March 2025



O P E N  R O A D  M E D I A  K I T

We know Aussie travellers
We’re for helping you explore the open road and have been for over 100 years. From our very first 
motor camps that gave members a place to rest on road trips, to over 70 NRMA travel destinations 

across Australia. So you’ll find something for everyone, wherever the road takes you.  
Alongside our holiday parks and boutique accommodation, our travel services extend beyond 

land into our waterways with adventure cruises, commuting ferries and more.

456,000+
guests welcomed across our 

accommodation portfolio in 2024.

23
Manly Fast Ferry and  

Coral Expedition Vessels.

70+
NRMA travel destinations. Ranging from holiday parks 

to luxury resorts and eco tourism across Australia.

6,250
Passengers empowered to travel through remote 

parts of Australia with Coral Expeditions.



O P E N  R O A D  M E D I A  K I T

TOTAL    
5,878,000  

reach across  
channels

My NRMA app
Delivering member savings 
and value-adds through 
our leading rewards and 
content to over 258k 
members each month.

Newsletters
Engaging with NRMA 
members through themed 
‘Road, Travel and Rewards’ 
monthly emails plus a 
quarterly Open Road digital 
eMagazine send.

Open Road Magazine
Iconic magazine delivered 
directly to homes of 1.3 
million NRMA members 
each quarter.

My NRMA website
Dynamic web content across 
motoring news, expert car 
reviews, travel tips and 
advice on making the most 
of your My NRMA Rewards 
membership.

M a y / J u n e  2 0 2 5 n r M a  M a g a z i n e

Winter Escape 
TheBest 

2025in
EmbracE thE cold with 

an unforgEttablE  
tour of tasmania 

are music festivals over 
in australia?

ford australia is 100.  
why is it such an icon?

the best 7-seat family suVs 
you can buy right now

+
Bye Bye Bluesfest. smart Buys local legend

open road 

NRMA MEDIA ECOSYSTEM

Social
Connecting with Australians 
through captivating content 
that achieves over 5 million 
views and hundreds of 
thousands of interactions 
each and every month.

*Source: Roy Morgan June 2025

1,236,000* readers 1,200,000 monthly users 2,022,000 organic  
monthly reach

1,100,000 subscribers 320,000+ monthly users



O P E N  R O A D  M E D I A  K I T

OPEN ROAD CONTENT TERRITORIES FY26

Spring 25 Edition Summer 25 Autumn 26 Winter 26

Camping & Caravanning
The best of 2025: From top coastal 
drives and regional escapes to the 
best new vehicles and gear of the year

What’s next in motoring and travel: 
definitive content to plan a year of 
driving and discovery

Cosy winter escapes

Nature getaways Holiday hacks for best summer yet
Long weekend escapes, Easter 
getaways, new car releases, travel 
trends and seasonal tips

Snow-bound adventures, warm 
inland escapes, and smart car advice 
for winter driving

Key Content Territories & Seasonal Timing

• Local Hero 

• What’s On  this quarter 

• Road Safety & Policy 

• Reader Letters (UCG) 

• Travel Tips 

• Car Reviews 

• Reader’s Ride (UCG) 

• Travel Destinations 

• Car Comparisons 

• Chef’s Table 

• Road Trip 

• Motoring Advice

Always on content



O P E N  R O A D  M E D I A  K I T

#1 Most Read Motoring and Travel Magazine in Australia

M a y / J u n e  2 0 2 5 n r M a  M a g a z i n e

Winter Escape 
TheBest 

2025in
EmbracE thE cold with 

an unforgEttablE  
tour of tasmania 

are music festivals over 
in australia?

ford australia is 100.  
why is it such an icon?

the best 7-seat family suVs 
you can buy right now

+
Bye Bye Bluesfest. smart Buys local legend

open road 

are the main grocery buyer

970,000

1,236,000* 
readers

*Source: Roy Morgan March 2025

OPEN ROAD MAGAZINE

of readers are  
home owners 

83% 
are the main  

income earner  

73% 
intend to book a holiday in 

the next 12 months

82% 



O P E N  R O A D  M E D I A  K I T

ADVERTISING OPPORTUNITIES

Inserts  
A highly targeted, strong 
cut-through advertising 
channel with the ability 
to distribute based on 
post code and targeted 
audience demographics.

Native content  
and Sponsorship  
Collaborate with the NRMA 
editorial team to integrate 
your brand, product or 
service through an editorial 
environment like a road 
trip, product review and/or 
immersive experience.

Advertorial content   
Curated advertorial content 
intended to inspire, educate 
and entice members to 
take action. Leveraging the 
trusted NRMA style and tone 
of voice to deliver brand 
messaging to our members 
with a storytelling approach.

Brand advertising  
Contextual advertising in a 
relevant environment which 
includes the ability to align with 
specific editorial sections of the 
magazine like road and travel as 
well as premium cover positions. 

Connect with

1,236,000*

readers through 
advertising

12 reds for $119.88

100% Money-back Guarantee. Now that’s confi dence.

WE DO MORE THAN JUST AMAZING VALUE REDS FOR $119.88
WHITE AND MIXED CASES ALSO AVAILABLE  ORDER ONLINE OR CALL TO FIND OUT MORE 

Terms & Conditions: See lw.wine/au-AC4C001. RRP is as provided by the wineries at time of printing this off er. RRP of the reds case is $276 with 

savings of $156.12. RRP of the mixed case is $268 with savings of $148.12. RRP of the whites case is $243.98 with savings of $124.10. Limited to one 

case per household. For the additional $10 cashback you need to have registered for My cashback on the My NRMA app, linked an eligible card and 

use that eligible card to purchase this offer. All our wines are covered by our guarantee – if you don’t like a wine for any reason Laithwaites will refund 

you in accordance with our terms and arrange to collect the wine at our cost. If a wine becomes unavailable, a similar wine will be supplied. If you are 

unhappy with the substitute, you can request a refund. Suppliers may update wine label designs after printing. Wine will not be delivered to persons 

under the age of 18 years. We do not deliver to parcel lockers, and unfortunately due to rising delivery costs and current liquor laws are unable to 

deliver to the Northern Territory. Our full Terms and Conditions of Sale apply to this off er and are available here: www.laithwaites.com.au/terms  or 

call us on 1300 762 832. © 2025 Wine People Pty Ltd. LIQP770016550. Level 6 Suite 6.01, 1 Oxford Street, Darlinghurst, NSW 2010. All rights reserved. 

ENJOY DELICIOUS WINE FROM FAMILY-RUN WINERIES
HELPFUL SERVICE FROM YOUR OWN PERSONAL WINE ADVISOR

DELIVERY INCLUDED STRAIGHT TO YOUR DOOR

PREMIUM WINES. TOP VALUE.

+ 2 FREE RESCHKE ‘ARMENTA’ COONAWARRA SHIRAZ WORTH $260 
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Call: 1300 762 832 quoting: AC4C001
or visit: lw.wine/au-AC4C001
(Lines open Mon-Fri 8am-5pm AEST)In no way does Laithwaites condone irresponsible drinking. Products are delivered to the home and

are intended to be enjoyed in a safe, contained environment. Please plan ahead; don’t drink then drive.
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Polestar 2

100% electric

Pre-configured cars available
for quick delivery at polestar.com

WLTP: 16.5-20.2 kWh/100 km and CO2 0 g/km

—
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The all-new  
Kia Niro EV Range.

Find our nearest Kia dealer     Kia.com.au or     131 KIA/131 542

The small SUV
with more detail
than the fine print.
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Road to our heart

S P O N S O R E D  •  A Y E R S  R O C K  R E S O R T

THE BEST WAY TO REACH AUSTRALIA’S MOST ICONIC DESTINATION IS ON A 

ROAD TRIP WHERE YOU CAN STOP AND SMELL THE DESERT ROSES

IF SYDNEY AND Melbourne – where 40 per cent of 

all Australians now live – are the thumping pulse  

of this country, then its heart is the Red Centre and  

the monolithic Uluru.

A road trip from any of the country’s coast-hugging 

cities to Uluru should really be a rite of passage for all 

Australians, but many of us will leave it until we feel 

like we have the time to do it properly. 

It is, of course, a vast and varied journey, no matter 

which way you go – more than 2800km from Sydney or 

more than 2000km from Perth – and not to be rushed.

It’s up to you and your schedule how many days 

you’d like to spend on the trail, and how long you’d 

like to stop in each town, but here are some suggested 

itineraries from these cities to the wide open spaces  

of the Northern Territory.

Day One
Sydney to Dubbo

Leaving the big smoke 
behind, soar past the Blue 

Mountains and on down to 

Bathurst, a town known for 

its famous motor race (a lap 

around Mount Panorama – a 

public road outside of race 

weekends – is a must). You 

could detour through Orange 

for some wine-tasting and 

gourmand experiences, or just 

push on to the edge of the 
outback at Dubbo.

Day Two
Dubbo to Broken Hill

If you can resist a visit to the 

famous local zoo, head for  

the tiny town of Narromine 

and its tempting wetlands. 

then take a photo at the Big 

Bogan statue in Nyngan, 
before ticking off Cobar 
and the outback outpost 

of Wilcannia. That evening 

you’ll arrive in the town 

that Priscilla made famous, 

Broken Hill, where you can 

visit the Pro Hart Gallery.

Day Three
Broken Hill  

to Coober Pedy
Head onto the red dirt, 

starting at Silverton, with 

its excellent pub attached to 

the Mad Max Museum (this 

area is where the original 

movie was filmed). Then cross 

into South Australia before 

alighting in Coober Pedy, 

known as the Opal Capital of 

the World for its many mines 

and unusual, but pleasantly 

cool, underground homes.

Day Four
Coober Pedy to Uluru

The final day of your journey 

to Uluru takes you past the 

visually splendid Kati Thanda-

Lake Eyre and into the 

Northern Territory, your final 

destination. Pass through 

Marla and Kulgera before 

taking a left at the town of 

Ghan on the way to Uluru.

Finally, it’s time to check into 

your Ayers Rock Resort Uluru 

accommodation, which is the 

perfect place to stay.

Day One
Perth to Kalgoorlie
Give yourself time to 

properly explore Perth’s 
stunning beaches, 

and the world-famous 
Rottnest Island with 

its gorgeous quokkas, 
before heading east. 

Your first day takes you 
on the Great Eastern 

Highway to Kalgoorlie – 
not just a country town 

but a proper outback 
city with a massive  
open-cut gold mine.

Day Two
Kalgoorlie  

to Laverton
From the city locals call 
simply “Kal”, you’re off 

to Laverton, home of the 

Great Beyond Explorers’ 
Hall of Fame with 

educational exhibits 
on the area’s early 

explorers. Then visit 
the Laverton Aboriginal 

Gallery, an excellent 
place to see (and 

perhaps buy) stunning 
Indigenous artworks. 

Day Three
Laverton to 
Milyirrtjarra 
(Warburton)

Take some time to stop 
in the middle of the vast 

land and sky around 
you, and breathe in 

the silence. Refuel at 
Tjukayirla Roadhouse 

before powering 
on to Milyirrtjarra 

(Warburton), where  
you can visit the 
amazing Tjulyuru 

Regional Arts Gallery.

Day Four
Milyirrtjarra 
(Warburton)  

to Warakurna
Made famous by 

Midnight Oil’s song 
of the same name, 

Warakurna is everything 
you expect from a 

remote outback town. 
Visit the Giles Weather 
Station and explore a 
museum showcasing 

the remains of the Blue 
Streak rocket launched 
from Woomera in 1964.

Day Five
Warakurna to Uluru

Head to Kaltukatjara, 
the Northern Territory’s 

border town, and 
over the boundary 

of the enormous and 
impressive Great 

Sandy Desert, with its 
meandering mulga  

scrub and red sand hills. 
From here, drive to 

Ayers Rock Resort after 
finally spying the domes 
of Kata Tjuta, and Uluru 

itself, in the distance.

S Y D N E Y  T O  U L U R_ U

P E R T H  T O  U L U R_ U

As magically memorable as a road 

trip to Uluru can be, nothing can 

prepare you for the awe with which 

you will be struck once you get 

within cooee of its presence. 

Watching the sun set over Uluru 

is a kaleidoscopic experience of 

colour and emotion as the sky 

slides through pink and purple to 

sparkling black. But arguably the 

ultimate viewing time is before 

dawn, when Uluru’s majesty climbs 

out of the darkness in a rich riot of reds. It’s a deeply 

moving experience and one you’d happily swap sleep for. 

Once you’ve done it alone, you’ll want to return and 

take part in Sunrise Journeys, an Indigenous inspired 

experience based on the artwork created by three local 

Anangu women, which is brought to life in the rising  

sun and through laser projection, music and the natural 

desert environment, with Uluru  

as the backdrop. 

Another awe-inspiring piece of  

art on a grand scale is the famous 

Field of Light Uluru by celebrated 

artist Bruce Munro. Originally 

meant to be temporary, this 

unforgettable display uses more 

than 50,000 spindles of light to 

create an immersive vista of colours. 

Due to its immense popularity, it 

has now been extended until at least 

2027 and will mark its 10-year anniversary in 2026.

You’ll also not want to miss the famous Sounds of  

Silence dinner. Held almost every night of the year, this 

out-of-restaurant event has you seated over crisp white 

tablecloths and red-earth sand dunes, with Uluru as the 

centrepiece. But perhaps it’ll be difficult to eat with such 

jaw-dropping scenery!

YOUR ULTIMATE DESTINATION

F I N D  Y O U R  D R I V E  A T  AY E R S R O C K R E S O R T . C O M . A U / F I N D - Y O U R - D R I V E

*Source: Roy Morgan June 2025
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A highly targeted and cost-effective advertising channel that delivers  
strong cut-through with NRMA members based on geographic regions.

INSERTS

The above information is intended as a guide only. It may be possible to insert products which fall outside these guidelines and we will be able to advise on the suitability of any samples submitted.

If an insert exceeds 16 pages, please consult production to confirm 
the above dimensions are suitable. 

Paper weight
Single sheet, minimum size	 115gsm
Single sheet, maximum size	 100gsm
Four page folder	 60gsm
Eight pages or more	 60gsm

Folded inserts
Folded inserts must have a ‘closed’ or leading edge to enable 
automatic feeding on the collator. Concertina folds are not suitable. 

Insert specifications / restrictions

Insert minimum supply size
100mm W x 100mm D

Insert maximum supply size
180mm W x 257mm D

Magazine trim size	
200mm W x 275mm D

Metro

Eastern Suburbs (55K) South Sydney (55K) Innerwest (27K) Hurstville (73K)

Sutherland (43K) Strathfield (71K) Villawood (16K) Liverpool (24K)

Campbeltown (58K) Pennant Hills (15K) Parramatta (56K) Penrith (69K)

Blue Mountains (19K) Northern Suburbs (81K) North Shore (36K) Gladesville (37K)

Regional:
Canberra (53K) Queanbeyan (42K) Southern tablelands (42K) Newcastle (80K)

Hunter (59K) Central Coast (65K) Wollongong (49K) South Coast (46K)

Western NSW (51K) North Coast (113K) Riverina (32K)

Regions



O P E N  R O A D  M E D I A  K I T

NRMA WEBSITE

1.2m  
active users

3.6m 
page views

56% 
engagement level

One of Australia’s most credible and trustworthy 
websites for motoring and travel content.

Connect with NRMA members through sponsored 
content and banners on mynrma.com.au
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EDM AND NEWSLETTERS

1.1 million+ 
subscribers  

3 x newsletters a month to 

500K 
audience 

 

Quarterly Open Road eDM 

440K 
audience

Reach highly engaged NRMA members through  
our newsletters and targeted solus eDMs
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MY NRMA APP

960,000+ 
app sessions per month

320,000+ 
monthly unique visitors

50K 
app downloads per month

views per month

1,800,000+

Amplify your campaign reach through our highly engaging app 
which delivers exclusive member rewards, content and more.



O P E N  R O A D  M E D I A  K I T

SOCIAL MEDIA

*Monthly interactions include content interactions, link clicks, and visits across Meta

2,022,000 
monthly Organic reach

62% 
growth in reach since relaunch

155K+
monthly interactions

5M+ 
monthly views
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DEADLINES & SPECIFICATIONS

Edition Booking Material deadline Inserts to printer Delivery to homes from

Spring edition 9th of July 23rd of July 23rd of July 22nd of August

Summer edition 2nd of October 16th of October 16th of October 14th of November

Autumn 2026 7th of January 22nd January 22nd January 25th February

Winter 2026 9th April 23rd April 23rd April 26th May

Ad placement Specifications

Magazine

Double-page spread brand ad Live type: 265mm H x 390mm W Trim: 275mm  H x 400mm W Bleed: 285mm H x 410mm W

Outside back Cover Live type: 265mm H x 120mm W Trim: 275mm H x 130mm W Bleed: 285mm H x 135mm W  *Required on foredge only

Full-page brand ad Live type: 265mm H x 190mm W Trim: 275mm H x 200mm W Bleed: 285mm H x 210mm W

Half-page horizontal  brand ad Trim: 120mm H x 178mm W

Third-page brand ad Trim: 250mm H x 52mm W

Digital

eMagazine banner 728 pixels W x 90 pixels D; 72dpi RGB

Sponsored post Web article brief to be supplied 

Website banner options A) 970px x 250 px  B) 728 px x 90px  C) 300 px x 250 px

File type: We accept high resolution CMYK PDF files at 300dpi or better. All images on ad must be 300dpi or better.  

Crop marks and 5mm bleed must be around artwork for full-page ad size. Bleed and trim marks on fractional ad size creative is not required.
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CONTACT

Contact: Alek Jovanoski 0429 007 643            alek.jovanoski@mynrma.com.au


